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Leveraging Your Videos
to Create a Stampede of New Business

with Ed Primeau and Ben Potter

We’ve hit “The Video Revolution” with millions of new videos
appearing on the Internet every day. One colleague’s YouTube
video drew nearly 100,000 viewers within 3 weeks of posting,
resulting in thousands of book, DVD, and speech sales. How can
you similarly create a quality video that is watched and passed
on to your target market—with no cost of distribution?

Your video has to stand out from your competitors’. You have to
provide high value. So, what can make your video unique? How
do you create and utilize video in ways that will bring you more
business? Where can you place your video (besides YouTube) to
bring you customers?

Ed and Ben of Primeau Productions, Inc., share their success on how to create high-
quality video and properly distribute it for maximum exposure.

You will learn:

• What goes into a great video these days
• How to begin a video-casting series
• How to make your videos interactive, engaging and profitable using annotations
• What are some of the many networks you can post your video on
• When to use video clips and when to use your “demo”
• What software programs to use to create video
• How to track the success of your video
• How to get your video seen by millions

About Our Experts:
If you search Google for Ed Primeau, you will find many pages of Web sites that Ed has
developed or contributed to as a video producer, writer, and marketer. Ed Primeau is the
president and CEO of Primeau Productions, Inc., and has been creating audio and video
marketing, demo videos, and multi-media products for almost 30 years.

From one reinvention to the next, Primeau productions still produces successful
professional speaker demo videos and incorporates the “New World Marketing” into
their ever-growing business.

Ben Potter belongs to the generation that grew up and shaped social media, and the
current shape of Internet-based marketing. Ben went to school at Columbia College in
Chicago where he majored in E-marketing and Small Business management. Ben saw a
rift in the world of marketing between burgeoning social media and Web marketing, and
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realized there was a problem and he wanted a solution. Since 2006, Ben has been
learning, perfecting and implementing social media marketing strategies that have been
proven to increase sales, conversions, Web traffic, brand loyalty/positioning and Internet
presence. Ben is the director of social media marketing at Primeau Productions.

www.primeauproductions.com

http://www.primeauproductions.com
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SpeakerNet News Teleseminar
“Leveraging Your Videos to Create a

Stampede of New Business”
With Ed Primeau and Ben Potter

Interviewed by Rebecca Morgan, CSP, CMC

REBECCA: Let me introduce our guest experts. Ed Primeau has been creating audio

and video marketing demo videos and multimedia products for almost 30 years.

Ben Potter is the director of social media marketing at Primeau Productions.

Together they will share with us strategies to create and distribute our videos to

bring us more business. Welcome, gentlemen.

BOTH: Thank you!

REBECCA: We’re going to divide our time into two parts. First, Ed will share with us

how to create a good video that people want to watch and pass along. Then Ben

will tell us how to distribute our videos so millions can see them, and how to track

the results. 

Before we begin, let me share that they’ve created some fabulous tutorial

videos for us specifically that will go into detail on some of the topics that are

beyond what we want to cover in this time The URL is

www.tinyurl.com/video47. You’ll want to go there later because there will be

more information to go into some of the details.

Ed, let’s start with you. Why don’t you update us on what’s going on with

video right now.

ED: Sure, Rebecca. We have hit the video revolution. I love to use that term. It

really defines the radical aspect of video on the Internet. One of the reasons we’ve

http://www.tinyurl.com/video47
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hit that critical mass is because of high-speed connections. There’s such a demand

for video. Now that we can get it quick and easy, it’s becoming very, very

popular. Just look at what YouTube has done and the success of all the other

social sites that have video.

For us, video is the number one results-based marketing tool available

today. Period. In our time together, I want to go over a couple of different types of

video that we can use on the Internet: live video and studio recorded video.

Most of our listeners probably know what I mean by live video; that’s

video that’s recorded at a seminar or an event in front of a live audience. The

other type of video, which is pretty exciting as well, is what I’m going to call

studio video. It doesn’t necessarily mean you’re going to a broadcast studio to

have this shot or in a studio. You can set up a studio in your home. That’s what

I’m going to help you understand; how to do it so that when the spirit moves you,

you can sit down, turn your system on and get everything tweaked and ready to

go. You can then create content. It’s kind of like writing a book, you know?

REBECCA: You can do it anywhere, right?

ED: Exactly.

REBECCA: Ed, many of our listeners have seen some of this home studio. They just

are not what most of us would be proud of. They don’t look professional. What do

you think we should do to make sure that what we’re producing is something we

could be proud of and that would be easy for our viewers to pass on?

ED: Sure. It’s going to be a combination of tips and techniques as well as some

suggested equipment and software programs. I’m going to try and stay simple
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here and not get too technical.

One of the first things you need is a video camera. I love the SANYO

Xacti camera. It’s a digital video camera. You can buy a small tabletop tripod on

Amazon.com for about $500. It has an external microphone jack. It also has a

built-in camera microphone. I recommend using the external mic jacks so that you

can plug in your handheld or lavalier microphone. Then there is direct sound

going to the camera. Some of the videos that I’ve seen online, people use the

camera microphone and the camera is a distance away so it sounds real echo-y

and roomy. It’s much better if you plug the microphone directly into the camera.

Of course, you are going to do some testing and experimenting on all this stuff

before you start making videos and broadcasting them. Don’t get too impatient

with yourself. It’s going to take a little practice to get used to these things.

The Xacti records everything on a SIM card. The SIM card is one of those

little cards like you have seen in a flash camera or digital still camera. I bought

one. It’s a 16 gig card. It’s the size of my pinkie fingernail. It holds 16 gigs of

video. It was about $40. It came with the USB card reader. You take the little SIM

card and plug it into the USB reader and then plug that into a USB port and open

it up like you would an external storage device, which is what it is. You’ll see all

your MP4 files that the Xacti recorded.

What’s really cool about the Xacti is there are six different types of video

quality settings. There are two high-def settings which are true 1080i high

definition video. It’s absolutely mind-blowing. I couldn’t believe it when I first

saw this camera. There are four standard definition settings. Just take note that the




