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Take Your Marketing to the Next Level

1. Know Your Internet Marketing
Resources

2. Know Your Online Customer

3. Customize The User Experience
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Know Your Internet Marketing Resources

= Search Engines
1 Google, Yahoo & MSN —The Big Three

= Pay PerClick - PPC

] Start with PPC to Learn Your Customer Behavior
1 Run PPC to Learn what keywords convert to clients

= Search Engine Optimization - SEQO

1 Theninvestin SEO with those keywords forlong term
client growth and decrease spending in PPC

1 PPCIs Your Backup option for where you cannot get
SEO ranking.

1 Think Real Estate — Own Your Keyword Page
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That was then...

Traditional Marketing

= Direct Mail Campaigns

= Radio Ads To The Masses

= Web Sites as Online Brochures
= Mailing Packets — Postage § §

Drawbacks

= Hard to Track Medium to Lead

= Expensive Advertising Mediums

= Customers Are Not Self Qualifying

= Sites That Deliver Poor User experience
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This is Now!

2006 Search Engine Market Share

MARKET SHARE

Source: marketshare.hitslink.com/report.aspx?qprid=1
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ENTER A DOMAIN OR KEYWORD BELOW:

Subscribe | Contact | Affiliates | Custom Solutions | Support
keynote speaker SEARCH

e. d. travelocity.com or secured loans calculator Advanced Search
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ferrazzigreenlight.com keith Ferrazzi Motivational Keynote Speaker Author of )
Bestselling "Mewer Eat Alone"
view site ==

SpEakerrus.com Speaker We book the top keynotes. Contact us to Competitors Also Bought {999}
Recommendation? let our experts work: for youl
wieny site ==

kevnote speakers
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Know Your Customer Intent Here!

www.google.com

Google

Web |Images Groups MNews Froogle™® more »

| What is my pain right now?

(Google Search I'm Feeling Lucky

Advertising Programs - Business Solutions - About Google

Make Google Your Homepage!

©2004 Google - Searching 4,285 199 774 web pages

Search Profits Start Here not on Results Pages
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Preferences

Language Tools




The Search Landscape

Web [mages Groups" ="

GIM vehicle info - compare, price, search inventory all on one site.

w_dallasareaaudidealers.com  Learn About All Audi Models - Compare Features & Find Dealers

Your ad reaches users at the moment
they demonstrate interest
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Yahoo! Helps You Find
What You Want.
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Web | Images | Video | Local | Shopping | more s

YAHOO.’ SEARCH ‘Molher‘s Day Flowers Search

earch Results 1 - 10 of about 14,700,000 for Mol

¥ Also try mother's day gift flowers, cheap mother’'s day flowers More...

1800Flowers - Mother's Day
1800flowers.corm - Buy 15 tulips get 15 Maore Free or 12 Roses get 12 Free & a free Vase.

Mother's Day Flowers
vy HallmarkFlowers com - Gift, Flowers & More fram $27 35 Order Now. Free Shipping Ends
516,

Premium Flowers for Mother's Day
v teleflora. corm - Mother's Day floral arrangements hand delivered by local florists

Mother's Day Flowers - Fresh Flowers - Plants - More Cateqaories
Flower: Tulips - Roses - Camations - Lilies - Daisies
Yahoo! Shortcut -

1-800-FLOWERS .COM - Official Site

1-800-FLOWERS.COM offers a unigue selection of gifts from flowers and plants to gourmet
foods, chocolate, gift baskets and more. Same day nationwide delivery available

Guick Links: Mother's Day Flowers - Same Day Delivery - Spring

wawr. 1800flowers.com -

Proflowers Official Site - Fresh Cut Flowers, Roses, Plants and More

The ProFlowers diffierence is changing the flower world, with frash flowers fram the field, fast
delivery, and floral arrangements guaranteed to last 7 days

Quick Links: Best Sellers - Roses - Bithday Flowers

warwr_proflowers com -

FTD.com

QOrder & send fresh flowers, roses, bouguets, gift baskets & more at FTD - your online florist. We
offer same day delivery on fresh flowers & plants

Quick Links: Mother's Day Flowers - Same Day Delivary - Spring Flowers

. ftd. com -

Mother's Day flowers - ProFlowers.com

Mother's Day Flowers from ProFlowers.com. For Mother's Day flower delivery with guaranteed
freshness, order from ProFlowers.com

www. proflowers. corm/mathers-day-mdf - S =

Mother's Day flowers UK Mathers Day

... beautiful mothers day flowers. Stunning Mother's Day flowers, free delivery. ... Care
Instructions | Flower Delivery | Fress Office/Media | Desktop ¥Wallpapers
warwr.serenataflowers. com/Category/151 htm - 33k - 5

Flower Petal com: Mother's Day Florists & Flowers: SAME DAY DELIVERY
Surprise mom with the perfect Mother's Day gift! ... Mother's Day. Birthday. Anniversary
Congratulations. Engagement. Mew Baby. Mew Job/Promation

Speakernet News 2008

bi°s Day Flowers - 0.24 sec. (About this page

Mother Day Flower
Flowers for Mother’s Day From
$19.99. Same Day Delivery. Buy
Mow.

wn. FTO. corm

Mothers Day Flowers - $20
Send Roses, Lilies & other Flowers
From §20. ProFlowers Official Site
weonw proflowers. com

Mother's Day Bouquets
Surprise your Mom with a beautiful
Rose Bouguet, starting at $18.99.
weans delaFlowers com

Mother's Day Flowers &
Gifts

Prices start as low as $19.99
Flowers, Unique Gift Baskets &
Mare.

gy, FlowersAllOver.com

Mother's Day Flowers

Send fresh flowers & luxury gifts for
Mother's Day. Same-day delivery
wew flowershop.com

Gifts for Parents

Find ldeas for Mother’s & Father's
Day - Gifts Your Parents Will Love.
winwr. ParentConfessions.cam

Mothers Day Flower Offers
Compare Mothers Day Flower
Offers Save on Mothers Day
Flowers & Gifts

wrr MothersDayFlowersUSA, com

Mothers' Day Flower

Send flowers online for Mother's
Day, choosing frorm a wide range
of.




Take Your Marketing to the Next Level

1. Know Your Internet Marketing
Resources

2. Know Your Online Customer

3. Customize The User Experience
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Know Your Online Customer

= Learn the Buying Cycle for Clients

ow do users search?

ow do customer’s self-select themselves?
ow are we advertising now?

= [dentify "New Client” Keyworc

= (ive the prospect a relevant cli
experience — You Paid for it!
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Know How Users Search...

15.2% 1 Word Search Phrase
31.9% 2 Word Search Phrases
27.0% 3 Word Search Phrases

14.8% 4 \Word Search Phraseé
6.5%
2.7%
1.1%
0.5%
0.2%
0.1%

l
1

I

|

|

"Search engines like Google, MSN, and Yahoo can drive a
lot of traffic to a Web site," said Niels Brinkman, co-founder
of OneStat. "It is important that a Webmaster or SEO expert
knows what kind of search phrases they have to use."
Source: ClickZ 2007
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81% of all users enter
more than one word
when searching.

49% enter 3 words or
more!!!

The number of searchers
using keyword terms of
3+ is growing every
month.




. And How Advertisers Buy Keywords

3+ Words
26%

2 Words 55%

Source: PPC Summit.com — Mary O’Brien
Aleract Marketing
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How Customers Search — Buying Cycle

Become Informed

Presenter

Shop

Leadership
Speaker

Sales Speaker

Marketing
Presenters

Marketing Sales
Presenters

Purchase

= |eadership Speaker
Conference New York

= Sales Speaker New York
Conference

= Marketing Sales Presenter
Conference New York

Information Gathering
Audience Product Category
Description Product Options

Key Retailers

Source: PPC Summit.com — Mary O’Brien
Aleract Marketing

= Tracking and
comparing
selection criteria
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= Committed to finding
speaker and ready to
move to next level




How Customers Search — Implications

Become Informed Shop Purchase

Example Number
of Keywords

Up to 50 (general) 100-500 (medium) 500-5,000 )specific)

Search Volume High Medium Low

Compete on more Obtain a ready sale
Frame the buying specific criteria now

Opportunity decision

Capitalize on Acquire a customer
Establish credibility customer who knows what he
preferences wants

Conversion Rate Low Medium High

Source: PPC Summit — Mary O’Brien
Aleract Marketing
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Informational Searches In 1 Month —
“Speakers”

speakers

speaker

motivational speaker

speakers bureau
motivational speakers
pa speakers

keynote speaker

professional speaker

guest speaker

keynote speakers
professional speakers

conference speaker

LutzeConsulting.com

“Public Speakers”

7480000
5000000 public speaking

public speaker

public speaking fear
fear of public speaking
speaking in public
public speakers

art of public speaking
public speaking tips

public speaking training

8100
8100
8100
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Shopping Terms Searches In 1 Month —
“Public Speaking”

“Business Speakers”

business speaker

business speakers

business motivational speaker

business keynote speaker

professional business speaker

public speaking seminar

public speaking lesson

tips on public speaking

mastering public speaking

public speaking presentation

confident public speaking

public speaking careers

public speaking workshop

business motivational speakers fundamentals of public speaking

introduction to public speaking
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Purchasing/Geo-targeted Searches In 1 Month-

“Business Speakers”

business conference speaker
business school speaker
business etiquette speaker
international business speakers
women business speakers

top business speakers

business guest speakers
business ethics speakers
harvard business school speaker

business etiquette speakers

LutzeConsulting.com
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City/State Modifiers

motivational speaker florida

texas motivational speaker
motivational speakers texas
motivational speaker washington
motivational speaker in atlanta
motivational speakers usa
motivational speakers in maryland
motivational speakers in atlanta
motivational speakers in chicago
motivational speakers in ohio
motivational speakers in california
motivational speakers in houston
motivational speakers in illinois
motivational speakers in dallas

motivational speakers in iowa




Keyword Discovery
“Negative” Results in Search
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Take Your Marketing to the Next Level

1. Know Your Internet Marketing
Resources

2. Know Your Online Customer

3. Customize The User Experience
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Customize The Online User Experience

= Where tosend them from a click?
1 Landing pages verses Home Page
1 Case Study — Mark Sanborn & Associates
1 Ask forvolunteer to review site orlanding page

Take action on what you are learning
1 Google Analytics or tracking solution
1 Track every conversion from keyword
1 Take your PPC performance and apply to SEO
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What is a Landing Page?

= A lLanding Page:
= |saspecialized page or microsite (with limited navigation)
Directly addresses the needs of your users
Designed for traffic from paid ads
Includes key messaging (and visuals) from a specific ad
Focuses your users’ attention on a productive path of action
Is one of many

= A Landing Page is not:
= Your homepage (in most cases)
= Your Contact Us page (in most cases)
= Other pagesonyour website (in most cases)
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Mark Sanborn & Associates Case Study

What do they
want me to
do on this
page”?

Home | Book Mark About Mark | Preview Mark Mark's Writing Blog M™ark's Store

Sanborn on Leadership Mark Sanborn talks about
leadership and success in business and life

What is my
action that is
being asked

tion Navigation Horme

. Keynote Speachas Book A Keynote Speaker

» Leadership video Clips
» Presentation Testimonials

» Custormn Speaking

Engagerments

» Meeting Plannears

g00-650-33543

Mewsletter Sign-Up

Enter E-mail Address

LutzeConsulting.com

Are wou looking for a speaker and comrunicator who deggElops and delivers saolid,
topical content and can also engage and motivate voe? audience to take action? This is
exactly what Mark Sanborn delivers,

As president of Sanborn & Associates, Inc, #2n idea studio for leadership developrent -
Marl: stays on the ing edge w t peogl d organizations need to know in order
to consistently impmdﬂu hnai?blished extensively in the areas of
leadership, change rmanagernent, tearmwark and service strategy. His current release -
Yoo Dont Meed & Title to Be & Leadser - inspires leadership at every level, regardless of
forrmal title while his international best-seller - The Fred Factor - delivers an insightful
guide to creating value and meaning in your waork, life and the lives of those vou impact.

Find out how Mark can bring his energy, enthusiasm and unsurpassed expertise to work
for your arganization,

Take the time to review Marl's presentation topics then talk to Mark about how he can
uniquely tailor his presentation to your specific needs and situation,
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of me?

Lots of text
but NO call to
ACTION?

Users Read
Left to Right

Add More
Photos or
Video




Heat Map Studies

The Golden Triangle - Eye Tracking on Google Results

Before Scrolling
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Sanborn |
. . Good “Left to

Mark Sanborn Right” Call to

Your Leadership Keynote Speaker ACtIOﬂ

Strong Pictures

Testimonials not
too much text

Video for Preview
— Example of
Work

0:00/0:00 | el | Ry "
e An army of deer led by a

lion is more to be feared

Motivational Keynote Speeches than an army of lions led b |
Custom Tailored Corporate Presentations C1 deerl." o ; 4 " Clear I ncentlve
for Audience

Educational and Inspirational Talks on: Phillip of Macedonia

N W 've come to believe that
LEArk st Phillip missed fhe bigger
point ... An army of lions led
by alion is to be feared
Extraordinary Performance in Business & Life most of all.

Mark Sanbormn

Customer Service

Get 50 Free Books...

When you contact Sanborn & Associates to book
Mark to speak at your next event we'll give you 50
of his books (you choose the title) for free! Call
BO0-683-0714 today for details!
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Call Amy at 1-800-683-0714 for more details or complete the
form below to request Mark's Speaking Preview Kit.

First Name |

Last Name

Email addre

Phone No

Company

(chooze one

Please send me Mark Sanborn’s Speaking Preview Kit:
D fes

omplete the addr fields ab Usa and Canada only. Other
international destinations call 303-683-0714
Please contact me about Mark speaking for my event:

Oes

to include a valid phone number with area code or call us at 1
3343

done, until now.” ASAP Software

Lutzeconsulting.com
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Action Steps

= Consider PPC and then SEO
= (Gather conversions data by keyword
= Apply conversion keywords to SEO plan

= Keyword Research
= Build out Negative Keywords immediately

= (Create landing pages
= Consideranew landing page for each keyword category
= Have a clear call to action
= Keep design above the fold without scrolling
= Test for best performing landing pages

LutzeConsulting.com Speakernet News 2008




LutzeConsulting.com

ThankYou!

Heather Lutze, CEO
Lutze Consulting LLC
HLutze@LutzeConsulting.com
www.LutzeConsulting.com
888-588-9326
303-841-3111

Thank You SpeakerNet News!
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